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





 Nearly three quarters (72%) of adults are quite attached to following local 
news and information. 



https://www.facebook.com/arminwolf.journalist/?fref=ts
http://chorherr.twoday.net/
https://hannespressl.wordpress.com/
https://hannespressl.wordpress.com/


 

 
 



EUROPEANMOBILITYWEEK invites local politicians and the public to experience 
the benefits of shared mobility. 



mailto:presse@klimabuendnis.at

